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Introduction Application / Results

Accurately and cost-effectively . Gathered primary Inputs
measuring the economic impact of 42,825 2. |dentified key authoritative peer-
amateur sports programs Is essential to reviewed study that:
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» Segments events into categories
Community planners need a practical . . .
y p_ . p . Youth events Adult events > Provides baseline average daily
method of estimating economic impact.

m Participants  Total Visitors spending per category
3. Adjusted expenditures with pricing

iIndex
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. Calculated adjusted daily spending
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. Estimated total direct spending
. Countervailed multiplier and capture

Event Attendance*

15.672 18,477

Purpose

To develop an economic impact model:
» Using existing secondary data

* Not requiring event-by-event surveys
 Efficient for application to an annual
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Overnight Visitors — $113 economic impact
Methods | _ - | Columbus’ 2012 sports program: $17.9 M
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