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Social Media Survey Results
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Results: Survey takers for the most part agree
that social media is a great way for them to
receive their information. Participants also
agree that there is a sense of personal touch
used in social media which attracts appeal.
Participants also agree that most marketing
Images used on social media are attractive
which works to gain their attention. While the
majority of survey respondents agree that they
enjoy social media activities, there are still a
few participants that are neutral towards the
use of social media. A small portion of
respondents expressed they do not enjoy social
media and disagree that social media is the
best source of information, or feel that there is
a sense of connection using social media.
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